
MODS
the brand



the message

These guidelines provide a framework for consistent application 
of MODS commercial identity. As MODS expands, it is important 
that our brand, including all the elements that make up the 
company’s visual identity, remain consistent.

These guidelines provide clear instructions on how to use our 
identity correctly across digital and print platforms.
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Key
Messages

Tag

Innovative Solutions Delivering Results 

Mission

MODS’ mission is to provide bespoke, customer-built specialist 
software and dimensional control services apply focus, reduce risk 
and improve the reliability of data. This supports the efficiency of 
production while implementing cost-saving techniques for operators 
and contractors.

company
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the logo
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INNOVATIVE SOLUTIONS              DELIVERING RESULTS 

The main logo above should be used wherever possible.
Where this is not applicable, the secondary logos 
can be applied.
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symbol
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This symbol may be used in different formats as 
shown below but must not be split into separate 
elements.

transparent 50% overlay white punch out

the identity



fonts Halyard Display Medium
This is the main logo font

ABCDEFGHIJKLMNOPQRSTUVWXYZ0123456789?!&%$£
abcdefghijklmnopqrstuvwxyz0123456789?!&%$£

Open Sans
This is the primary font and should be used in all professionally designed and printed materials.

ABCDEFGHIJKLMNOPQRSTUVWXYZ0123456789?!&%$£
abcdefghijklmnopqrstuvwxyz0123456789?!&%$£

Arial
This font should be used in all word processed documents, which are created in-house (i.e. Word 
documents, PowerPoint presentations, etc) and in web design and all digital materials.

ABCDEFGHIJKLMNOPQRSTUVWXYZ0123456789?!&%$£
abcdefghijklmnopqrstuvwxyz0123456789?!&%$£

Body
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the identity



colour

the identity
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7690c 90%
Pantone Black

C  95
M 41
Y 10
K 0

#0076A8

R  0
G 118
B 168

C  0
M 0
Y 0
K 90

#3C3C3B

R  60
G 60
B 60

80%

50%



minimum online size

the identity

Logo
clearance and size
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minimum print size

(tag line removed at this size)

20mm 90 pixels



the identity

Logo
What not to do
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the identity

sub-set
group names

apply the same actions 
as main logo
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Contact details

For more information on any aspect of 
these guidelines, please contact:

Jon Bell
Chief Executive Officer

HOUSTON  10777 Westheimer Rd, Suite 940, Houston, TX 77042, Tel: +1 713 783 0300           
ABERDEEN 18 Abercrombie Court, Prospect Road, Arnhall Business Park, Westhill, AB32 6FE, UK, Tel: +44 1224 270900         
STAVANGER  12 Fabrikkveien, Forus, Stavanger 4033

jon.bell@modsmanagement.com

modsvm.com INNOVATIVE SOLUTIONS              DELIVERING RESULTS 


